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INTRODUCTION
In 2009 Prianto was set up to cover the distribution of often overlooked but highly innovative niche enter-
prise software solutions. To achieve this goal, we continue to work fast, flexible, reliable and  
forward-thinking. We believe in trust, loyalty, honesty, team spirit and personal relationships. 

As we keep growing internationally, a unified and consistent optical presentation becomes ever more im-
portant for communicating these values, both internally and externally.

This guideline serves as a means of conveying a recognizable, convincing brand persona. The listing of all 
basic design elements provides a comprehensive look into the Prianto brand and its signature look and feel. 
The application of these elements on digital and printable assets adheres to a concrete set of layout rules, 
colours and imagery. They are finally visible in one place in this international manual and should be used as 
a reference for future marketing activities and global expansions. 

William Geens  Oliver Roth
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1 Basics
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1 Basics

LOGO
4C 

Negative

Positive

Prianto Logos: 
\\prianto.com\dfs\marketi ng\Prianto\Prianto Group\_Logos
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1 Basics1 Basics

LOGO
Bleed Area

x = 0,5 h (Höhe) des Prianto Logos

Minimum Size

x

x

20mm
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1 Basics

TYPOGRAPHY
Print font

Myriad Pro Regular

Print typography set DIN A4 Indesign Document

Heading 1 (24pt, regular, Prianto Blue)
Heading 2 (14pt, regular, Prianto orange) 

Heading 3 (14pt, regular, black) 

Heading 4 (12pt, bold, black)

Body Text (12pt, regular)

Digital font

Arial
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1 Basics

COLOUR PALETTE
Colour Psychology

The Prianto brand is instantly recognizable by the logo and name.  
Additionally, the corporate colours blue, orange and grey speak their own 

language and support the company goals and intentions. 

Prianto-Blue represents security, honesty and loyalty, both are central valu-
es of our internal and external way of business.  Both customers and emplo-

yees can rely on our stable processes and environment. 

Orange stands for innovation, success and enthusiasm. It also exudes de-
termination, positive associations for both customers, vendor partners and 
employees. Orange also gives off a light-hearted and high spirit and provi-

des colour to all digital and printable assets.

According to the colour wheel, blue is one of three ground colours.  
Orange however, is a secondary colour. Both colours are positioned on the 
opposite side of the wheel. This makes them a complementary pair which 

causes the impression of movement, briskness as well as a  
feeling of completion.

The third Prianto colour grey is known to be timeless, neutral and practical. 
It represents the company’s corporate activities and stableness.  

All three colours build a perfect and harmonic match. 
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1 Basics

COLOUR PALETTE
Prianto Blue

CMYK
C: 99 M: 90 Y: 35 K: 33 

RGB
R: 35 G: 42 B: 83

Pantone
PMS 662 C

Web
#232a53
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1 Basics

COLOUR PALETTE
Prianto Orange

CMYK
C: 0 M: 49 Y: 97 K: 0

RGB
R: 244 G: 148 B: 5

Pantone
PMS 151 C

WEB
#F49405
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1 Basics

COLOUR PALETTE
Prianto Grey

CMYK
C: 0 M: 0 Y: 0 K: 10

RGB
R: 237 G: 237 B: 237

Pantone
Cool Grey 2

WEB
#E6E6E6
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1 Basics

IMAGERY
Photo Pool

Parameters: Dominant colours grey, blue, orange, black, brown 
         Soft Focus, warmth filter, matching look & feel
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1 Basics

IMAGERY
Icons

Awesome Font Icon set of more than 300 symbols 
The imagafiles are identical to the icon font on the websites

Icons and pictures:  
\\prianto.com\dfs\marketing\Graphics\(1) Basics
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2 Digitals

SCREENDESIGN
Homepage Desktop & Mobile
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2 Digitals2 Digitals

SCREENDESIGN
Subpages Desktop & Mobile
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2 Digitals

NEWSLETTER
HTML template with global header
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2 Digitals

POWERPOINT TEMPLATE
16:9 Format with grids 

To easily create new presentations and to quickly alter existing slide decks to the new layout, please click on 
Draft - Save current design...

Power-Point Templates:  
\\prianto.com\dfs\marketing\Prianto\Corporate Design
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3 PrintaBles

LAYOUT INSTRUCTIONS
Basic Guide for DIN A4 Documents

The Prianto Logo is always on the left, combined with a blue bar (Valid for all countries) 
The type area sits on white boxes without shadows, the boxes can be varied according to content. 
The grey background and white boxes provide a visual structure for any content and are compulsory on 
all assets, except website, business cards and letter heads. They are optional on roll-ups.

Layout Templates:  
\\prianto.com\dfs\marketing\Graphics\(3) Printables\Indesign Templates\CS6 Templates

Heading 1

Heading 2

Heading 3

Heading 4

Body text

1

Design grid 1/4 
of type area

Space left and 
right 1,0 cm

Space on bottom 
and top 1,5 cm

Type area  
within white 
box 0,8 cm on 
all sides

Space  
between  
blue bar and 
white box  
0,9 cm
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3 PrintaBles

BUSINESS CARDS
Front and Backside 8,82 x 5,72 cm

Printi ng instructi ons: 
Backside Prianto orange and glossy coated
350g cardboard
Must contain name (Heading 2), Title (Heading 3), phone number, email-, postal- and web address

Business Card Templates: 
\\prianto.com\dfs\marketi ng\Graphics\(3) Printables\Business Cards
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3 PrintaBles3 PrintaBles

LETTER HEAD
DIN A4 Word template with header and footer

Lett er templates: 
\\prianto.com\dfs\marketi ng\Graphics\(3) Printables\Lett er heads
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Prianto Corporate Design 2022 Guideline

3 PrintaBles

ENVELOPES
DIN long

DIN A4

Envelope templates: 
\\prianto.com\dfs\marketi ng\Graphics\(3) Printables\Envelopes
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3 PrintaBles

FLYER/HANDOUT/WHITEPAPER/
DATASHEET/BROCHURE
Indesign/ Word template

Can be used for digital or print PDFs
Additi onal 20 margin on the left  and right for brochure layout

2

Content

Introduction .................................................................................................................................................................3

Hard Facts......................................................................................................................................................................4

Trade Fair Map .............................................................................................................................................................5

Floor Plan.......................................................................................................................................................................5

Promotional Efforts....................................................................................................................................................6

Premium Co-exhibitor .............................................................................................................................................8

Main Co-exhibitor ......................................................................................................................................................8

Standard Exhibitor .....................................................................................................................................................9

Sponsor..........................................................................................................................................................................9

Booth Design ...............................................................................................................................................................10

.................................................................................................................................................................

......................................................................................................................................................................

.............................................................................................................................................................

.......................................................................................................................................................................

....................................................................................................................................................

.............................................................................................................................................

Main Co-exhibitor ......................................................................................................................................................

Standard Exhibitor .....................................................................................................................................................
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Heading 1

Heading 2

Heading 3

Heading 1

Heading 2

Heading 3

4

Hard Facts

•	 3 day Prianto Security booth at it-sa fair in Nuremberg, 10-12th of October 2017

•	 49m ² (7x7m) corner booth

•	 A place for personal business meetings (Coffee shop area) and solution demos 

(Screen area), for both resellers and end users

•	 Main goal: Lead generation to build pipeline for 2018

This goal will be reached with a strict focus on booking 1-on-1 meetings from morning to 

evening in the weeks leading up to the trade fair

•	 Secondary goals:

•	 Promote image and recognition of innovative and forward-thinking Prianto security port-

folio

•	 Inform potential customers about innovative enterprise software solutions

•	 Networking
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Hard Facts

•	 3 day Prianto Security booth at it-sa fair in Nuremberg, 10-12th of October 2017
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•	 Main goal: Lead generation to build pipeline for 2018

This goal will be reached with a strict focus on booking 1-on-1 meetings from morning to 

evening in the weeks leading up to the trade fair

•	 Secondary goals:

•	 Promote image and recognition of innovative and forward-thinking Prianto security port

folio

•	 Inform potential customers about innovative enterprise software solutions

•	 Networking

Heading 1

Heading 2

Heading 3 

1

it-sa 2017 
Prianto Security Portfolio Stand

10. - 12. October 2017
Co-exhibitor Information
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3 PrintaBles
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Prianto präsentiert

Die heißesten IT-Trends on Tour!

Beschreibung

2017 kommen die aktuellen Trends und Themen in 
den Bereichen Virtualisierung, Sicherheit, Storage und 
Cloud Computing direkt zu Ihnen! 

Unsere Hersteller stellen Ihnen an fünf Locations in 
Deutschland, Österreich und Schweiz live die neues-
ten technologischen Entwicklungen und Lösungen 
vor, mit denen Ihre Endkunden sicher, effizient und 
skalierbar arbeiten können.

In zwei parallel ablaufenden Vortrags-Tracks lernen 
Sie von Experten. Regelmäßige Pausen im Ausstel-
lungsbereich mit Getränken und Flying Buffet bieten 
genügend Möglichkeit zu Einzelgesprächen und 
Networking. 

Abends freuen wir uns auf einen entspannten Aus-
klang in tollen Restaurants nebenan.

Agenda

2 Seminar-Tracks & Abendessen

10:30 Uhr 
Ankunft im Hotel und Begrüßung

11:00 - 11:30 Uhr 
Key Note

11:40 - 13:10 Uhr 
Präsentation der Sponsoren über aktuelle Trends

13:00 - 14:00 Uhr 
Mittagessen und Networking im 
Ausstellungsbereich

14:10 - 17:30 Uhr 
Präsentation der Sponsoren über aktuelle Trends
Zwischendurch Kaffeepause im Ausstellungsbereich

ab 18:30 Uhr 
Abendessen im Restaurant

Themen
Mit den Lösungen unserer Hersteller-Partner kön-
nen Sie IT-Trends aufgreifen und Ihren Umsatz in 
den folgenden Themenbereichen steigern:

2. München
11.05.2017

4. Zürich

01.06.2017

3. Frankfurt
18.05.2017

1. Hamburg

04.05.2017

5. Wien

22.06.2017

•	 Patch-Management
•	 EU-Datenschutzge-

setz:
•	 Anwendung in der IT
•	 Sicherheit für das 

Internet der Dinge
•	 PDF-Dokumente ver-

walten & bearbeiten
•	 Datenbank-Migration
•	 Monitoring & Reco-

very
•	 VM-Monitoring & 

Recovery
•	 Tools für Softwareent-

wickler
•	 All-in-One Backup 

inkl. Office 365
•	 Dokumenten-Ver-

schlüsselung inkl.  
CAD

•	 Antivirus as a 
Service

•	 Windows-Backup 
für KMUs

•	 Performance & 
Capacity

•	 Access Rights Ma-
nagement

•	 Software Defined 
Storage

•	 Device Context 
Awareness

•	 Applikations-, 
Profil- und Office 
365-Management

•	 EUC Analytics & 
Monitoring

•	 DevOps
•	 Hyper-Convergence

Prianto präsentiert

Die heißesten IT-Trends on Tour!

Beschreibung

2017 kommen die aktuellen Trends und Themen in 
den Bereichen Virtualisierung, Sicherheit, Storage und 
Cloud Computing direkt zu Ihnen! 

Unsere Hersteller stellen Ihnen an fünf Locations in 
Deutschland, Österreich und Schweiz live die neues-
ten technologischen Entwicklungen und Lösungen 
vor, mit denen Ihre Endkunden sicher, effizient und 
skalierbar arbeiten können.

In zwei parallel ablaufenden Vortrags-Tracks lernen 
Sie von Experten. Regelmäßige Pausen im Ausstel-
lungsbereich mit Getränken und Flying Buffet bieten 
genügend Möglichkeit zu Einzelgesprächen und 
Networking. 

Agenda

2 Seminar-Tracks & Abendessen

Termine

WTF Roadshow Stops

Hamburg: Donnerstag, 04. Mai 2017

•	 Sofitel Hotel Hamburg
Alter Wall 40, 20457 Hamburg

•	 Restaurant Daniel Wischer

München: Donnerstag, 11. Mai 2017

•	 Sofitel Bayer Post
Bayerstraße 12, 80335 München

•	 Augustiner Bräustuben

Frankfurt: Donnerstag, 18. Mai 2017

•	 NH Collection Hotel City
Vilbeler Str. 2, 60313 Frankfurt am Main

•	 Apfelweinwirtschaft Klaus 

Zürich: Donnerstag, 01. Juni 2017

•	 Hotel Novotel Zürich City West 
Schiffbaustrasse 13, Am Turbinenplatz, 
8005 Zürich, Schweiz

•	 Restaurant La Salle 

Wien: Donnerstag, 22. Juni 2017

•	 NH Danube City Hotel
Wagramer Str. 21, 1220 Wien, Österreich

•	 Restaurant zur Alten Kaisermühle

Anmeldung

Save the Date!

Wir freuen uns auf Ihre Registrierung unter: 

http://www.prianto.com/news-events/events/
wtfroadshow2017

Kontakt
Ihre Ansprechpartner

Prianto Team

Barthstr. 18 Tel.: +49 89 416148 210
80339 München Fax: +49 89 416148 211
Deutschland marketing@prianto.com

What´s the Future 
Roadshow 2017

WTF?!

Die heißesten IT-Trends on Tour!
Mai und Juni 2017 in Deutschland,  

Österreich und Schweiz

3 PrintaBles

FOLDED FLYER/BROCHURE
Wrap or zigzag fold

6 pages
End format 100 x 210 cm
Recommended print instructi ons: 90g matt  coated paper
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ROLL-UP BANNER
85 X 220 cm / 100 x 220 cm / 150 x 220 cm

Prianto Corporate Design 2022 Guideline28

Roll-Up templates: 
\\prianto.com\dfs\marketi ng\Graphics\(3) Printables\Roll-ups
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